ACTION MEDICAL RESEARCH

JOB DESCRIPTION

Job title:
 
Head of Direct Marketing (Individual Giving and Events) 
Department:
Fundraising

Working base: 
Homeworking
Hours:

Full time
Reporting to:
Director of Fundraising

Responsible for:
Direct Marketing Managers x 4 (including the Events Marketing Manager)
Job purpose
1. To be responsible for the overall strategic direction, annual planning and budgeting, day to day management and leadership of the Direct Marketing programme to maximise donor lifetime value and fundraising income.
2. To develop and implement a three-year Direct Marketing strategy, that will enable Action Medical Research to meet agreed financial targets, minimise attrition and maximise return on investment.
3. To ensure the effective delivery of the marketing strategy to recruit participants for our challenge events programme, line managing the Events Marketing Manager and working in close collaboration with the Head of Events.
4. To provide the Direct Marketing team with the effective leadership, direction, management and motivation that will enable them to deliver the objectives of the Direct Marketing plan.

5. As a member of the Fundraising Management Team, to ensure that Direct Marketing plays an active role in supporting other fundraising departments.
Main responsibilities
1. To develop the three-year strategic plan for Direct Marketing and effective annual plans and timelines for the recruitment and development of regular and cash givers through new and existing channels, to meet annual income targets, KPIs and to minimise attrition.
2. To deliver an approved growth strategy for the Action weekly lottery programme, recruiting and developing relationships with new weekly lottery supporters – a core priority for the Fundraising strategy.
3. To devise, monitor and manage the Direct Marketing budget and produce accurate reports, analysing performance against budget and KPIs monthly for Directors and trustee meetings; making recommendations for remedial action where necessary.
4. To lead, manage, develop and motivate the Direct Marketing team and ensure that best practice is maintained and optimum performance achieved.

5. To provide line management and direct marketing support and advice to the events marketing manager to support the delivery of the digital marketing programme for challenge event participants.
6. To work closely with the supporter services and finance teams to ensure effective analysis, monitoring and evaluation of all Direct Marketing activity, particularly utilising the Raisers Edge database. 

7. To forge close working relationships with FMT colleagues ensuring that Direct Marketing plans and activities are integrated and contribute to the Fundraising Strategy.

8. To lead, manage and develop the relationships with professional fundraising agencies and other suppliers contracted to assist with implementing the Direct Marketing programme. Ensure contracts and agreements are in place, negotiating and reviewing these before sign-off by Directors.
9. To develop compelling propositions and appeals for print, digital and social media platforms liaising closely with the Communications team on all relevant work projects that can enhance both fundraising and awareness of Action.
10. To ensure all activity adheres to brand guidelines, data protection, fundraising legislation and codes of practice (and Gambling Commission guidelines where appropriate). 
11. To keep abreast of charity law, fundraising developments and individual giving or events activities across the sector.
General

1. Maintain an up to date knowledge of Action, including an understanding of the principles governing the funding of research and current projects funded.
2. Represent Action at events and receptions as required.

3. Keep the Director of Fundraising fully briefed on all activities being undertaken.

4. Undertake any other duties of a compatible nature as may be required from time to time by the Director of Fundraising.

This Job Description is a statement of requirements at the time of writing.  It should not be seen as precluding future changes after appointment to this role. 

Person specification
Skills
1. Able to propose, develop, implement and review strategic and annual plans and budgets effectively.

2. A creative thinker able to direct and produce appeals and initiatives across channels and income streams, that ‘make the case’ for supporting Action Medical Research.  

3. Able to monitor, evaluate and respond appropriately to performance against plans, reforecasting and responding to changing needs of the programme.

4. Analytical and able to forecast and present detailed financial management information accurately and appropriately.

5. Able to manage the performance of teams and individuals, to set objectives, monitor performance and motivate, give support and direction as needed.

6. Able to work as part of a cross functional team and to develop strategy, plans and initiatives.

7. Excellent interpersonal skills and a strong relationship developer with internal and external stakeholders (with an ability to influence positive outcomes.)
8. Effective under pressure.

9. Marketing and data analysis skills.

10. Excellent verbal and written communications skills.

11. Organised approach to planning a significant workload and a good time manager.

Knowledge
1. In depth knowledge of the principles and methods of building and developing individual giving through multi channels (to include face to face, phone and digital).

2. Knowledge of the principles and practices of strategic planning and budgeting.

3. Knowledge of industry-wide good practice and developments in fundraising, especially individual giving, and an awareness of trends and opportunities in the sector.
4. Knowledge of prize led fundraising and associated rules and regulations of the Gambling Act

5. Knowledge of events marketing 
Experience (Essential)
1. A track record of successful direct marketing/individual giving at senior level using a range of channels (Face to face and Digital experience critical)
2. Proven experience in leading and managing a team, including monitoring performance, objective setting and review.
3. Proven experience of growing a programme of activity to deliver income and supporter database growth
Education and qualifications
1. Degree or equivalent (essential)
2. IDM or CIM qualification (desirable)
3. IOF Diploma/Certificate (desirable)
Special conditions
This is a senior fundraising role and the nature of the work may require some out of hours working.
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